JOURNAL OF MARKETING 
SUBJECT AND AUTHOR INDEX 
TO VOLUME 72 


2008 


SUBJECT INDEX 


Item 
Number Authors 


Item 


Number Authors 


ADVERTISING 


1. Advertising to Bilinguals: Does the Language of Advertising Influ- 
ence the Nature of Thoughts? 
Vol. 72, No. 5, September 2008, 69-83 
Jaime Noriega & Edward Blair 


. Breaking Through Fast-Forwarding: Brand Information and Visual 
Attention 
Vol. 72, No. 6, November 2008, 31-48 
S. Adam Brasel & James Gips 


. Damage from Corrective Advertising: Causes and Cures 
Vol. 72, No. 6, November 2008, 81—97 
Peter R. Darke, Laurence Ashworth, & Robin J.B. Ritchie 


AWARD ANNOUNCEMENTS 


. Harold H. Maynard Award 
Vol. 72, No. 2, March 2008, iv 


. Marketing Science Institute/H. Paul Root Award 
Vol. 72, No. 2, March 2008, v 


. Sheth Foundation/Journal of Marketing Award 
Vol. 72, No. 2, March 2008, iii 


BRAND MANAGEMENT 


. Brand Communities and New Product Adoption: The Influence and 
Limits of Oppositional Loyalty 
Vol. 72, No. 6, November 2008, 65-80 
Scott A. Thompson & Rajiv K. Sinha 


. The Curse of Competitiveness: How Advice from Experienced Col- 
leagues and Training Can Hurt Marketing Profitability 
Vol. 72, No. 3, May 2008, 32-47 
Ajay Kalra & David A. Soberman 


. Financial Value of Brands in Mergers and Acquisitions: Is Value in 
the Eye of the Beholder? 
Vol. 72, No. 6, November 2008, 49-64 
S. Cem Bahedir, Sundar G. Bharadwaj, & 
Rajendra K. Srivastava 


. Holistic Package Design and Consumer Brand Impressions 
Vol. 72, No. 3, May 2008, 64-81 
Ulrich R. Orth & Keven Malkewitz 


. Negative Spillover in Brand Portfolios: Exploring the Antecedents of 
Asymmetric Effects 
Vol. 72, No. 3, May 2008, 111-23 
Jing Lei, Niraj Dawar, & Jos Lemmink 


© 2008, American Marketing Association 
ISSN: 0022-2429 (print), 1547-7185 (electronic) 


12. Private-Label Use and Store Loyalty 
Vol. 72, No. 6, November 2008, 19-30 
Kusum L. Ailawadi, Koen Pauwels, & 
Jan-Benedict E.M. Steenkamp 


BUDGETING 


. Reasons for Market Evolution and Budgeting Implications 
Vol. 72, No. 5, September 2008, 15-30 
Fang Wang & Xiao-Ping (Steven) Zhang 


BUSINESS-TO-BUSINESS MARKETING 


. Configurations of Marketing and Sales: A Taxonomy 
Vol. 72, No. 2, March 2008, 133-54 
Christian Homburg, Ove Jensen, & Harley Krohmer 


. Critical Incidents and the Impact of Satisfaction on Customer Share 
Vol. 72, No. 4, July 2008, 123-42 
Jenny van Doorn & Peter C. Verhoef 


. Expanding Business-to-Business Customer Relationships: Modeling 
the Customer's Upgrade Decision 
Vol. 72, No. 1, January 2008, 46-64 
Ruth N. Bolton, Katherine N. Lemon, & Peter C. Verhoef 


. Flow Signals: How Patterns over Time Affect the Acceptance of Start- 
Up Firms 
fol. 72, No. 5, September 2008, 84-97 
Jade §. DeKinder & Ajay K. Kohli 


. Interfirm Relational Drivers of Customer Value 
Vol. 72, No. 4, July 2008, 76-89 
Robert W. Palmatier 


. Performance Implications of Adopting a Customer-Focused Sales 
Campaign 
Voi. 72, No. 5, September 2008, 50-68 
V. Kumar, Rajkumar Venkatesan, & Werner Reinartz 


20. Supply Chain Contagion 
Vol. 72, No. 2, March 2008, 63-79 
Richard G. McFarland, James M. Bloodgood, & 
Janice M. Payan 


. Trust at Different Organizational Levels 
Vol. 72, No. 2, March 2008, 80-98 
Eric (Er) Fang, Robert W. Palmatier, Lisa K. Scheer, & 
Ning Li 


Journal of Marketing 
Vol. 72 (November 2008), 147-154 


2 
Fe 
| 
3 
2 
3 
14 
2 1S 
5 
16 
17 
7 
8 
3 
2 
147 
4 
- 


CONSUMER BEHAVIOR 


. Advertising to Bilinguals: Does the Language of Advertising Influ- 
ence the Nature of Thoughts? 
Vol. 72, No. 5, September 2008, 69-83 
Jaime Noriega & Edward Blair 


. Breaking Through Fast-Forwarding: Brand Information and Visual 
Attention 
Vol. 72, No. 6, November 2008, 31-48 
S. Adam Brasel & James Gips 


. Convergent Products: What Functionalities Add More Value to the 
Base? 
Vol. 72, No. 2, March 2008, 46-62 
Tripat Gill 


. Customer Equity Drivers and Future Sales 
Vol. 72, No. 6, November 2008, 98-108 
Verena Vogel, Heiner Evanschitzky, & B. Ramaseshan 


. Damage from Corrective Advertising: Causes and Cures 
Vol. 72, No. 6, November 2008, 81—97 
Peter R. Darke, Laurence Ashworth, & Robin J.B. Ritchie 


. Delight by Design: The Role of Hedonic Versus Utilitarian Benefits 
Vol. 72, No. 3, May 2008, 48-63 
Ravindra Chitturi, Rajagopal Raghunathan, & 
Vijay Mahajan 


. Determinants of Perceived Web Site Interactivity 
Vol. 72, No. 2, March 2008, 99-113 
Ji Hee Song & George M. Zinkhan 


. Holistic Package Design and Consumer Brand Impressions 
Vol. 72, No. 3, May 2008, 64-81 
Ulrich R. Orth & Keven Malkewitz 


. Negative Spillover in Brand Portfolios: Exploring the Antecedents of 
Asymmetric Effects 
Vol. 72, No. 3, May 2008, 111-23 
Jing Lei, Niraj Dawar, & Jos Lemmink 


. When Old Is Gold: The Role of Business Longevity in Risky 
Situations 
Vol. 72, No. 1, January 2008, 95—107 
Preyas S. Desai, Ajay Kalra, & B.P.S. Murthi 


2. Where Did All That Money Go? Understanding How Consumers 
Allocate Their Consumption Budget 
Vol. 72, No. 6, November 2008, 109-131 
Rex Y. Du & Wagner A. Kamakura 


CORPORATE TRAINING 


. The Curse of Competitiveness: How Advice from Experienced Col- 
leagues and Training Can Hurt Marketing Profitability 
Vol. 72, No. 3, May 2008, 32-47 
Ajay Kalra & David A. Soberman 


CROSS-CULTURAL MARKETING 


. Advertising to Bilinguals: Does the Language of Advertising Influ- 
ence the Nature of Thoughts? 
Vol. 72, No. 5, September 2008, 69-83 


Jaime Noriega & Edward Blair 


CUSTOMER EQUITY 


. Customer Equity Drivers and Future Sales 
Vol. 72, No. 6, November 2008, 98-108 
Verena Vogel, Heiner Evanschitzky, & B. Ramaseshan 


148 / Journal of Marketing, November 2008 


CUSTOMER LOYALTY 


. Brand Communities and New Product Adoption: The Influence and 


Limits of Oppositional Loyalty 
Vol. 72, No. 6, November 2008, 65-80 
Scott A. Thompson & Rajiv K. Sinha 


. The Long-Term Stock Market Valuation of Customer Satisfaction 


Vol. 72, No. 4, July 2008, 105-122 
Lerzan Aksoy, Bruce Cooil, Christopher Groening, 
Timothy L. Keiningham, & Atakan Yalgon 


CUSTOMER PORTFOLIO 


. How Customer Portfolio Affects New Product Development in 


Technology-Based Entrepreneurial Firms 
Vol. 72, No. 5, September 2008, 131-48 
Helena Yli-Renko & Ramkumar Janakiraman 


CUSTOMER RELATIONSHIP MANAGEMENT 


. Customer Prioritization: Does It Pay Off, and How Should It Be 


Implemented? 
Vol. 72, No. 5, September 2008, 110-30 
Christian Homburg, Mathias Droil, & Dirk Totzek 


. Performance Implications of Adopting a Customer-Focused Sales 


Campaign 
Vol. 72, No. 5, September 2008, 50-68 
V. Kumar, Rajkumar Venkatesan, & Werner Reinartz 


CUSTOMER SATISFACTION 


. Critical Incidents and the Impact of Satisfaction on Customer Share 


Vol. 72, No. 4, July 2008, 123-42 
Jenny van Doorn & Peter C. Verhoef 


. Delight by Design: The Role of Hedonic Versus Utilitarian Benefits 


Vol. 72, No. 3, May 2008, 48-63 
Ravindra Chitturi, Rajagopal Raghunathan, & 
Vijay Mahajan 


3. The Long-Term Stock Market Valuation of Customer Satisfaction 


Vol. 72, No. 4, July 2008, 105-122 
Lerzan Aksoy, Bruce Cooil, Christopher Groening, 
Timothy L. Keiningham, & Atakan Yaleon 


. Satisfaction, Complaint, and the Stock Value Gap 


Vol. 72, No. 4, July 2008, 29-43 
Xueming Luo & Christian Homburg 


DECISION MAKING 


. The Curse of Competitiveness: How Advice from Experienced Col- 


leagues and Training Can Hurt Marketing Profitability 
Vol. 72, No. 3, May 2008, 32-47 
Ajay Kalra & David A. Soberman 


. Customer Equity: An Integral Part of Financial Reporting 


Vol. 72, No. 2, March 2008, 1-14 
Thorsten Wiesel, Bernd Skiera, & Julidn Villanueva 


. Instant Customer Base Analysis: Managerial Heuristics Often “Get It 


Right” 
Vol. 72, No. 3, May 2008, 82-93 
Markus Wiibben & Florian v. Wangenheim 


DESIGN 


. Delight by Design: The Role of Hedonic Versus Utilitarian Benefits 


Vol. 72, No. 3, May 2008, 48-63 
Ravindra Chitturi, Rajagopal Raghunathan, & 
Vijay Mahajan 


22 
23 37 
‘ 
nde 
26 
27 
29 
S| 
3 
3 
us 33 i 
34 
35 


DIRECT MARKETING 


49. Instant Customer Base Analysis: Managerial Heuristics Often “Get It 
Right” 
Vol. 72, No. 3, May 2008, 82-93 
Markus Wiibben & Florian v. Wangenheim 


EDITORIAL 


50. From the Editor: The State of the Journal 
Vol. 72, No. 6, November 2008, 1—2 
Roland T. Rust 


ELECTRONIC COMMERCE 


51. Determinants of Perceived Web Site Interactivity 
Vol. 72, No. 2, March 2008, 99-113 
Ji Hee Song & George M. Zinkhan 


52. Moving from Free to Fee: How Online Firms Market to Change Their 
Business Model Successfully 
Vol. 72, No. 3, May 2008, 14-31 
Koen Pauwels & Allen Weiss 


53. Preventing Digital Music Piracy: The Carrot or the Stick? 
Vol. 72, No. 1, January 2008, 1-15 
Rajiv K. Sinha & Naomi Mandel 


54. Segmented Switchers and Retailer Pricing Strategies 
Vol. 72, No. 3, May 2008, 124-42 
Cenk Kocafl & Jonathan D. Bohlmann 


FIRM GROWTH 


55. The Long-Term Stock Market Valuation of Customer Satisfaction 
Vol. 72, No. 4, July 2008, 105-122 
Lerzan Aksoy, Bruce Cooil, Christopher Groening, 
Timothy L. Keiningham, & Atakan Yalgon 


FIRM VALUE AND RISK 


56. Innovation’s Effect on Firm Value and Risk: Insights from Consumer 
Packaged Goods 
Vol. 72, No. 2, March 2008, 114-32 
Alina B. Sorescu & Jelena Spanjol 


HISTORICAL ANALYSIS AND REVIEW 


57. The Readability of Marketing Journals: Are Award-Winning Articles 
Better Written? 
Vol. 72, No. 1, January 2008, 108-117 
Alan G. Sawyer, Juliano Laran, & Jun Xu 


58. The Relative Impact of Marketing, Research-and-Development, and 
Operations Capabilities on Firm Performance 
Vol. 72, No. 4, July 2008, 1-11 
Alexander Krasnikov & Satish Jayachandran 


INTERACTION ORIENTATION 


59. Interaction Orientation and Firm Performance 
Vol. 72, No. 1, January 2008, 27-45 
Girish Ramani & V. Kumar 


INTERNATIONAL MARKETING 


60. Drivers of Success for Market Entry into China and India 
Vol. 72, No. 3, May 2008, 1-13 
Joseph Johnson & Gerard J. Tellis 


61. When Does Guanxi Matter? Issues of Capitalization and Its Dark 
Sides 
Vol. 72, No. 4, July 2008, 12-28 


Flora F. Gu, Kineta Hung, & David K. Tse 


LEGAL AND POLITICAL ISSUES 


62. Damage from Corrective Advertising: Causes and Cures 
Vol. 72, No. 6, November 2008, 81-97 
Peter R. Darke, Laurence Ashworth, & Robin J.B. Ritchie 


MARKET OR INDUSTRY ANALYSIS 


63. Satisfaction, Complaint, and the Stock Value Gap 
Vol. 72, No. 4, July 2008, 29-43 


Xueming Luo & Christian Hombure 


64. When Marketing Strategy First Meets Wall Street: Marketing Spend 
ings and Firms’ Initial Public Offerings 
Vol. 72, No. 5, September 2008, 98-109 


Xueming Luo 


65. Where Did All That Money Go? Understanding How Consumers 
Allocate Their Consumption Budget 
Vol. 72, No. 6, November 2008, 109-131 
Rex Y. Du & Wagner A. Kamakura 


MARKET ORIENTATION 


66. Interaction Orientation and Firm Performance 
Vol. 72, No. 1, January 2008, 27-45 


Girish Ramani & V. Kumar 


MARKETING ACCOUNTABILITY 


67. Marketing Initiatives, Expected Cash Flows, and Shareholders 
Wealth 
Vol. 72, No. 1, January 2008, 16-26 
Ramesh K.S. Rao & Neeraj Bharadwaj 


MARKETING CAPABILITY 


68. The Relative Impact of Marketing, Research-and-Development, and 
Operations Capabilities on Firm Performance 
Vol. 72, No. 4, July 2008, 1-11 
Alexander Krasnikov & Satish Jayachandran 


MARKETING CHANNELS 


69. Private-Label Use and Store Loyalty 
Vol. 72, No. 6, November 2008, 19-30 
Kusum L. Ailawadi, Koen Pauwels, & 
Jan-Benedict E.M. Steenkamp 


70. Supply Chain Contagion 
Vol. 72, No. 2, March 2008, 63-79 
Richard G. McFarland, James M. Bloodeood, & 
Janice M. Payan 


71. When Does Guanxi Matter? Issues of Capitalization and Its Dark 
Sides 
Vol. 72, No. 4, July 2008, 12-28 


Flora F- Gu, Kineta Hung, & David K. Tse 
MARKETING CONTROL 
72. Customer Equity: An Integral Part of Financial Reporting 


Vol. 72, No. 2, March 2008, 1-14 
Thorsten Wiesel, Bernd Skiera, & Julidn Villanueva 


Subject and Author index to Volume 72 / 149 


* * 
| 
3 
{ 
; 


8 


3. Trust at Different Organizational Levels 


= 


3. Flow Signals: How Patterns over Time Affect the Acceptance of Start- 


4. Competitive Density and the Customer Acquisition-Retention Trade- 


150 / Journal of Marketing, November 2008 


Vol. 72, No. 2, March 2008, 80-98 
Eric (Er) Fang, Robert W. Palmatier, Lisa K. Scheer, & 


MARKETING IMPLEMENTATION 


74. Customer Prioritization: Does It Pay Off, and How Should It Be 


Implemented? 
Vol. 72, No. 5, September 2008, 110-30 
Christian Homburg, Mathias Droll, & Dirk Totzek 


. Do Frontline Mechanisms Matter? Impact of Quality and Productivity 

Orientations on Unit Revenue, Efficiency, and Customer Satisfaction 
Vol. 72, No. 2, March 2008, 28-45 

Detelina Marinova, Jun Ye, & Jagdip Singh 


. Instant Customer Base Analysis: Managerial Heuristics Often “Get It 
Right” 
Vol. 72, No. 3, May 2008, 82-93 

Markus Wiibben & Florian v. Wangenheim 


. Stage-Gate Controls, Learning Failure, and Adverse Effect on Novel 
New Products 
Vol. 72, No. 1, January 2008, 118-34 
Rajesh Sethi & Zafar Iqbal 


MARKETING METRICS 


. Financial Value of Brands in Mergers and Acquisitions: Is Value in 
the Eye of the Beholder? 
Vol. 72, No. 6, November 2008, 49-64 
S. Cem Bahadir, Sundar G. Bharadwaj, & 
Rajendra K. Srivastava 


MARKETING PLANNING 


79. Reasons for Market Evolution and Budgeting Implications 


Vol. 72, No. 5, September 2008, 15-30 
Fang Wang & Xiao-Ping (Steven) Zhang 


MARKETING STRATEGY-FIRM VALUE LINK 


Effect of Service Transition Strategies on Firm Value 
Vol. 72, No. 5, September 2008, 1-14 
Eric (Er) Fang, Robert W. Palmatier, & 
Jan-Benedict E.M. Steenkamp 


NONPROFIT, POLITICAL, AND SOCIAL MARKETING 


81. Competitive Density and the Customer Acquisition—Retention Trade- 


Off 
Vol. 72, No. 6, November 2008, 3-18 
Glenn B. Voss & Zannie Giraud Voss 


. Does Academic Research Help or Hurt MBA Programs? 
Vol. 72, No. 5, September 2008, 31-49 
Debanjan Mitra & Peter N. Golder 


ORGANIZATIONAL BUYING 


Up Firms 
Vol. 72, No. 5, September 2008, 84-97 
Jade §. DeKinder & Ajay K. Kohli 


ORGANIZATIONAL LEARNING 


Off 
Vol. 72, No. 6, November 2008, 3—18 
Glenn B. Voss & Zannie Giraud Voss 


Ning Li 


9 


86. 


9 


9 


93. 


94. 


9s 


. Chief Marketing Officers: A Study of Their Presence 


. Configurations of Marketing and Sales: A Taxonomy 


. The Readability of Marketing Journals: Are Award-Winning Articles 


. When 


. How Customer Portfolio Affects New Product Development in 


Technology-Based Entrepreneurial Firms 
fol. 72, No. 5, September 2008, 131-48 
Helena Yli-Renko & Ramkumar Janakiraman 


Stage-Gate Controls, Learning Failure, and Adverse Effect on Novel 
New Products 
Vol. 72, No. 1, January 2008, 118-34 
Rajesh Sethi & Zafar Iqbal 


ORGANIZATIONAL STRUCTURE 


in Firms’ Top 
Management Teams 

Vol. 72, No. 1, January 2008, 65-81 
Pravin Nath & Vijay Mahajan 


Vol. 72, No. 2, March 2008, 133-54 
Christian Homburg, Ove Jensen, & Harley Krohmer 


. Cross-Functional Integration and New Product Success: An Empirical 


Investigation of the Findings 
Vol. 72, No. 6, November 2008, 132-46 
Lisa C. Troy, Tanawat Hirunyawipada, & 
Audhesh K. Paswan 


PATH ANALYSIS 


Better Written? 
Vol. 72, No. 1, January 2008, 108-117 
Alan G. Sawyer, Juliano Laran, & Jun Xu 


PERSONAL SELLING 


Intelligence Is 
Performance 
Vol. 72, No. 4, July 2008, 44-57 
Willem J. Verbeke, Frank D. Belschak, Arnold B. Bakker, 
& Bart Dietz 


(Dys)Functional for Achieving Sales 


PRICING 


. Demand-Based Pricing Versus Past-Price Dependence: A Cost- 


Benefit Analysis 
Vol. 72, No. 2, March 2008, 15-27 
Shuba Srinivasan, Koen Pauwels, & Vincent Nijs 


Moving from Free to Fee: How Online Firms Market to Change Their 
Business Model Successfully 
Vol. 72, No. 3, May 2008, 14-31 
Koen Pauwels & Allen Weiss 


Preventing Digital Music Piracy: The Carrot or the Stick? 
Vol. 72, No. 1, January 2008, 1-15 
Rajiv K. Sinha & Naomi Mandel 


. Segmented Switchers and Retailer Pricing Strategies 


Vol. 72, No. 3, May 2008, 124-42 
Cenk Kogafl & Jonathan D. Bohimann 


PRIVATE LABELS 


. Private-Label Use and Store Loyalty 


Vol. 72, No. 6, November 2008, 19-30 
Kusum L. Ailawadi, Koen Pauwels, & 
Jan-Benedict E.M. Steenkamp 


75 87 
|| 
xt 
| | 
82 


PRODUCT DEVELOPMENT 


. Competitive Response to Radical Product Innovations 
Vol. 72, No. 3, May 2008, 94-110 
Khaled Aboulnasr, Om Narasimhan, Edward Blair, & 


Rajesh Chandy 


. Convergent Products: What Functionalities Add More Value to the 
Base? 

Vol. 72, No. 2, March 2008, 46-62 
Tripat Gill 


. Cross-Functional Integration and New Product Success: An Empirical 
Investigation of the Findings 
Vol. 72, No. 6, November 2008, 132—46 
Lisa C. Troy, Tanawat Hirunyawipada, & 
Audhesh K. Paswan 


100. Customer Participation and the Trade-Off Between New Product 
Innovativeness and Speed to Market 
Vol. 72, No. 4, July 2008, 90-104 


Eric (Er) Fang 


101. The Fruits of Legitimacy: Why Some New Ventures Gain More from 
Innovation Than Others 
Vol. 72, No. 4, July 2008, 58-75 
Raghunath Singh Rao, Rajesh Chandy, & 
Jaideep C. Prabhu 


102. How Customer Portfolio Affects New Product Development in 
Technology-Based Entrepreneurial Firms 
Vol. 72, No. 5, September 2008, 131-48 
Helena Yli-Renko & Ramkumar Janakiraman 


103. Innovation’s Effect on Firm Value and Risk: Insights from Consumer 
Packaged Goods 
Vol. 72, No. 2, March 2008, 114-32 
Alina B. Sorescu & Jelena Spanjol 


104. Stage-Gate Controls, Learning Failure, and Adverse Effect on Novel 
New Products 
Vol. 72, No. 1, January 2008, 118-34 
Rajesh Sethi & Zafar Iqbal 


PRODUCT MANAGEMENT 


105. Brand Communities and New Product Adoption: The Influence and 
Limits of Oppositional Loyalty 
Vol. 72, No. 6. November 2008, 65-80 
Scott A. Thompson & Rajiv K. Sinha 


106. Competitive Response to Radical Product Innovations 
Vol. 72, No. 3, May 2008, 94-110 
Khaled Aboulnasr, Om Narasimhan, Edward Blair, & 
Rajesh Chand) 


107. Convergent Products: What Functionalities Add More Value to the 
Base? 
Vol. 72, No. 2, March 2008, 46-62 
Tripat Gill 


108. Expanding Business-to-Business Customer Relationships: Modeling 
the Customer's Upgrade Decision 
Vol. 72, No. 1, January 2008, 46-64 
Ruth N. Bolton, Katherine N. Lemon, & Peter C. Verhoef 


109. The Fruits of Legitimacy: Why Some New Ventures Gain More from 
Innovation Than Others 
Vol. 72, No. 4, July 2008, 58-75 
Raghunath Singh Rao, Rajesh Chandy, & 
Jaideep C. Prabhu 


110. Holistic Package Design and Consumer Brand Impressions 
fol. 72, No. 3, May 2008, 64-81 
Ulrich R. Orth & Keven Malkewitz 


PROFIT COST AND ANALYSIS 


Demand-Based Pricing Versus Past-Price Dependence: A Cost 
Benefit Analysis 
Vol. 72, No. 2, March 2008, 15-27 
Shuba Srinivasan, Koen Pauwels, & Vincent Nijs 


2. Marketing Initiatives, Expected Cash Flows, and Shareholders’ 
Wealth 
Vol. 72, No. 1, January 2008, 16-26 
Ramesh K.S. Rao & Neeraj Bharadwaj 


. When Marketing Strategy First Meets Wall Street: Marketing Spend 
ings and Firms’ Initial Public Offerings 
Vol. 72, No. 5, September 2008, 98-109 
Xueming Luo 


READABILITY OF MARKETING ARTICLES 


114. The Readability of Marketing Journals: Are Award-Winning Articles 
Better Written? 
Vol. 72, No. 1, January 2008, 108-117 
Alan G. Sawyer, Juliano Laran, & Jun Xu 


RELATIONSHIP MARKETING 


115. Interfirm Relational Drivers of Customer Value 
Vol. 72, No. 4, July 2008, 76-89 
Robert W. Palmatier 


116. When Does Guanxi Matter? Issues of Capitalization and Its Dark 
Sides 
Vol. 72, No. 4, July 2008, 12-28 
Flora F. Gu, Kineta Hung, & David K. Tse 


RETAILING 


7. Customer Equity Drivers and Future Sales 
Vol. 72, No. 6, November 2008, 98—108 
Verena Vogel, Heiner Evanschitzky, & B. Ramaseshan 


Demand-Based Pricing Versus Past-Price Dependence: A Cost 
Benefit Analysis 
Vol. 72, No. 2, March 2008, 15-27 
Shuba Srinivasan, Koen Pauwels, & Vincent Nijs 


119. Determinants of Perceived Web Site Interactivity 
Vol. 72, No. 2, March 2008, 99-113 
Ji Hee Song & George M. Zinkhan 


120. Segmented Switchers and Retailer Pricing Strategies 
Vol. 72, No. 3, May 2008, 124-42 
Cenk Kocajl & Jonathan D. Bohlmann 


121. Supply Chain Contagion 
Vol. 72, No. 2, March 2008, 63-79 


Richard G. McFarland, James M. Bloodgood, & 
Janice M. Payan 


ROLE OF MARKETING 


1? 


Chief Marketing Officers: A Study of Their Presence in Firms’ Top 
Management Teams 
Vol. 72, No. 1, January 2008, 65-81 
Pravin Nath & Vijay Mahajan 


SALES FORCE MANAGEMENT 


123. Configurations of Marketing and Sales: A Taxonomy 
Vol. 72, No. 2, March 2008, 133-54 
Christian Hombure, Ove Jensen, & Harley Krohmer 


Subject and Author Index to Volume 72 / 151 


= 
‘ 
4 
# 
| 
\ 
4 | 


Campaign 
Vol. 72, No. 5, September 2008, 50-68 


125. When Intelligence Is (Dys)Functional for Achieving Sales 
Performance 
Vol. 72, No. 4, July 2008, 44-57 
Willem J. Verbeke, Frank D. Belschak, Arnold B. Bakker, 
& Bart Dietz 


SALES FORECASTING 


. Understanding Service Retention Within and Across Cohorts Using 
Limited Information 
Vol. 72, No. 1, January 2008, 82-94 

David A. Schweidel, Peter S. Fader, & Eric T. Bradlow 


127. Where Did All That Money Go? Understanding How Consumers 
Allocate Their Consumption Budget 
Vol. 72, No. 6, November 2008, 109-131 
Rex Y. Du & Wagner A. Kamakura 


SERVICE QUALITY 


128. Do Frontline Mechanisms Matter? Impact of Quality and Productivity 
Orientations on Unit Revenue, Efficiency, and Customer Satisfaction 

Vol. 72, No. 2, March 2008, 28-45 
Detelina Marinova, Jun Ye, & Jagdip Singh 


129. Does Academic Research Help or Hurt MBA Programs? 
Vol. 72, No. 5, September 2008, 31-49 
Debanjan Mitra & Peter N. Golder 


SERVICES MARKETING 


130. Critical Incidents and the Impact of Satisfaction on Customer Share 
Vol. 72, No. 4, July 2008, 123-42 


Jenny van Doorn & Peter C. Verhoef 


131. Effect of Service Transition Strategies on Firm Value 
Vol. 72, No. 5, September 2008, 1-14 
Eric (Er) Fang, Robert W. Palmatier, & 
Jan-Benedict E.M. Steenkamp 


132. Expanding Business-to-Business Customer Relationships: Modeling 
the Customer’s Upgrade Decision 
Vol. 72, No. 1, January 2008, 46-64 
Ruth N. Bolton, Katherine N. Lemon, & Peter C. Verhoef 


133. Understanding Service Retention Within and Across Cohorts Using 
Limited Information 
Vol. 72, No. 1, January 2008, 82-94 
David A. Schweidel, Peter S. Fader, & Eric T. Bradlow 


134. When Old Is Gold: The Role of Business Longevity in Risky 
Situations 
Vol. 72, No. 1, January 2008, 95-107 
Preyas S. Desai, Ajay Kalra, & B.P.S. Murthi 


SHORT- AND LONG-TERM EFFECTS 


5. Does Academic Research Help or Hurt MBA Programs? 
Vol. 72, No. 5, September 2008, 3149 


Debanjan Mitra & Peter N. Golder 


STRATEGIC MARKETING 


136. Chief Marketing Officers: A Study of Their Presence in Firms’ Top 
Management Teams 
Vol. 72, No. 1, January 2008, 65-81 


Pravin Nath & Vijay Mahajan 


152 / Journal of Marketing, November 2008 


. Performance Implications of Adopting a Customer-Focused Sales 


V. Kumar, Rajkumar Venkatesan, & Werner Reinartz 


. Competitive Density and the Customer Acquisition—Retention Trade- 
Off 
Vol. 72, No. 6, November 2008, 3-18 
Glenn B. Voss & Zannie Giraud Voss 


138. Competitive Response to Radical Product Innovations 
Vol. 72, No. 3, May 2008, 94-110 
Khaled Aboulnasr, Om Narasimhan, Edward Blair, & 
Rajesh Chandy 


139. Customer Equity: An Integral Part of Financial Reporting 
Vol. 72, No. 2, March 2008, 1-14 
Thorsten Wiesel, Bernd Skiera, & Julian Villanueva 


140. Customer Participation and the Trade-Off Between New Product 
Innovativeness and Speed to Market 
Vol. 72, No. 4, July 2008, 90-104 


Eric (Er) Fang 


14 


. Customer Prioritization: Does It Pay Off, and How Should It Be 
Implemented? 
Vol. 72, No. 5, September 2008, 110-30 
Christian Homburg, Mathias Droll, & Dirk Totzek 


142. Do Frontline Mechanisms Matter? Impact of Quality and Productivity 
Orientations on Unit Revenue, Efficiency, and Customer Satisfaction 

Vol. 72, No. 2, March 2008, 28-45 
Detelina Marinova, Jun Ye, & Jagdip Singh 


143. Drivers of Success for Market Entry into China and India 
Vol. 72, No. 3, May 2008, 1-13 
Joseph Johnson & Gerard J. Tellis 


144. Effect of Service Transition Strategies on Firm Value 
Vol. 72, No. 5, September 2008, 1-14 
Eric (Er) Fang, Robert W. Palmatier, & 
Jan-Benedict E.M. Steenkamp 


14 


wn 


. Financial Value of Brands in Mergers and Acquisitions: Is Value in 
the Eye of the Beholder? 
Vol. 72, No. 6, November 2008, 49-64 
S. Cem Bahadir, Sundar G. Bharadwaj, & 
Rajendra K. Srivastava 


146. Flow Signals: How Patterns over Time Affect the Acceptance of Start- 
Up Firms 
Vol. 72, No. 5, September 2008, 84-97 
Jade S. DeKinder & Ajay K. Kohli 


147. The Fruits of Legitimacy: Why Some New Ventures Gain More from 
Innovation Than Others 
Vol. 72, No. 4, July 2008, 58-75 
Raghunath Singh Rao, Rajesh Chandy, & 
Jaideep C. Prabhu 


14 


oo 


. Innovation’s Effect on Firm Value and Risk: Insights from Consumer 
Packaged Goods 
Vo!. 72, No. 2, March 2008, 114-32 
Alina B. Sorescu & Jelena Spanjol 


149. Interaction Orientation and Firm Performance 


Vol. 72, No. 1, January 2008, 27-45 
Girish Ramani & V. Kumar 


150. Interfirm Relational Drivers of Customer Value 


Vol. 72, No. 4, July 2008, 76-89 
Robert W. Palmatier 


. Marketing Initiatives, Expected Cash Flows, and Shareholders’ 
Wealth 
Vol. 72, No. 1, January 2008, 16-26 

Ramesh K.S. Rao & Neeraj Bharadwaj 


137 
126 
ee 
| | 


157. When Marketing Strategy First Meets Wall Street: Marketing Spend 


Moving from Free to Fee: How Online Firms Market to Change Their 


Business Model Successfully ings and Firms’ Initial Public Offerings 
Vol. 72, No. 3, May 2008, 14-31 Vol. 72, No. 5, September 2008, 98-109 


Koen Pauwels & Allen Weiss Xueming Luo 


. Preventing Digital Music Piracy: The Carrot or the Stick? 158. When Old Is Gold: The Role of Business Longevity in Risky Situa 
Vol. 72, No. 1, January 2008, 1-15 tions 
Rajiv K. Sinha & Naomi Mandel Vol. 72, No. 1, January 2008, 95-107 


Preyas S. Desai, Ajay Kalra, & B.P.S. Murthi 


154. The Relative Impact of Marketing, Research-and-Development, and 
Operations Capabilities on Firm Performance AN SOPHY 
Vol. 72, No. 4, July 2008, 1-11 THEORY AND PHILOSOPHY OF SCIENCE 
Alexander Krasnikov & Satish Jayachandran 


159. Reasons for Market Evolution and Budgeting Implications 
Vol. 72, No. 5, September 2008, 15-30 
Fang Wang & Xiao-Ping (Steven) Zhang 


15 


. Satisfaction, Complaint, and the Stock Value Gap 
fol. 72, No. 4, July 2008, 29-43 
Xueming Luo & Christian Homburg 


VISUAL PERCEPTION 


156. Trust at Different Organizational Levels 


Vol. 72, No. 2, March 2008, 80-98 160. Breaking Through Fast-Forwarding: Brand Information and Visual 
Eric (Er) Fang, Robert W. Palmatier, Lisa K. Scheer, & Attention 
Ning Li Vol. 72, No. 6, November 2008, 31-48 


S. Adam Brasel & James Gips 


AUTHOR INDEX 


Item 
Number Number 


Item 


Aboulnasr, Khaled 97, 106, 138 Hirunyawipada, Tanawat 89, 99 

Ailawadi, Kusum L. 12, 69, 96 Homburg, Christian 14, 39, 44, 63, 74, 88, 
Aksoy, Lerzan 37, 43, 55 123, 141, 155 
Ashworth, Laurence 3, 26, 62 Hung, Kineta 61,71, 116 


Bahadir, S. Cem 9, 78, 145 Iqbal, Zafar 77, 86, 104 
Bakker, Arnold B. 91, 125 
Belschak, Frank D. 91, 125 Janakiraman, Ramkumar 38, 85, 102 
Bharadwaj, Neeraj 67, 112, 151 Jayachandran, Satish 58, 68, 154 
Bharadwaj, Sundar G. 9, 78, 145 Jensen, Ove 14, 88, 123 
Blair, Edward 1, 22, 34, 97, 106. Johnson, Joseph 60, 143 
138 
Bloodgood, James M. 20, 70, 121 Kalra, Ajay 8, 31, 33, 45, 134, 
Bohimann, Jonathan D. 54, 95, 120 158 
Bolton, Ruth N. 16, 108, 132 Kamakura, Wagner A. 32, 65, 127 
Bradlow, Eric T. 126, 133 Keiningham, Timothy L. 37, 43, 55 
‘, Brasel, S. Adam 2, 23, 160 Kogafl, Cenk 54, 95, 120 
: Kohli, Ajay K. 17, 83, 146 
Chandy, Rajesh 97, 101, 106, 109, Krasnikov, Alexander 58, 68, 154 
“ 138, 147 Krohmer, Harley 14, 88, 123 
Chitturi, Ravindra 27, 42, 48 Kumar, V. 19, 40, 59, 66, 124, 
Cooil, Bruce 
Darke, Peter R. Laran, Juliano 57, 90, 114 
Dawar, Niraj 11, 30 Lei, Jing 11, 30 
DeKinder, Jade S. 17, 83, 146 Lemmink, Jos 11, 30 
Desai, Preyas S. 31, 134, 158 Lemon, Katherine N. 16, 108, 132 
Dietz, Bart 91, 125 Li, Ning 21, 73, 156 
: Droll, Mathias 39, 74, 141 Luo, Xueming 44, 63, 64, 113, 155, 
: Du, Rex Y. 32, 65, 127 157 
Evanschitzky, Heiner = 25,35, Mahajan, Vijay 27, 42 
136 
- Fader, Peter S. 126, 133 Malkewitz, Keven 10, 29, 110 
‘ Fang, Eric (Er) 21, 73, 80, 100, 131, Mandel, Naomi 53, 94, 153 
140, 144, 156 Marinova, Detelina 75, 128, 142 
‘a McFarland, Richard G. 20, 70, 121 
: Gill, Tripat 24, 98, 107 Mitra, Debanjan 82. 129, 135 
: Gips, James 2, 23, 160 Murthi, B.P.S. 31, 134, 158 
| Golder, Peter N. 82, 129, 135 
é Groening, Christopher 37, 43, 55 Narasimhan, Om 97, 106, 138 
Gu, Flora F. 61,71, 116 Nath, Pravin 87, 122, 136 


Subject and Author Index to Volume 72 / 153 


| 
; 
: - 


Nijs, Vincent 
Noriega, Jaime 


Orth, Ulrich R. 
Palmatier, Robert W. 


Paswan, Audhesh K. 
Pauwels, Koen 


Payan, Janice M. 
Prabhu, Jaideep C. 


Raghunathan, Rajagopal 
Ramani, Girish 
Ramaseshan, B. 

Rao, Raghunath Singh 
Rao, Ramesh K.S. 
Reinartz, Werner 
Ritchie, Robin J.B. 
Rust, Roland T. 


Sawyer, Alan G. 
Scheer, Lisa K. 
Schweidel, David A. 
Sethi, Rajesh 

Singh, Jagdip 
Sinha, Rajiv K. 


Skiera, Bernd 
Soberman, David A. 
Song, Ji Hee 
Sorescu, Alina B. 
Spanjol, Jelena 
Srinivasan, Shuba 


92, 111, 118 
1, 22, 34 


, 29, 110 


73, 
31, 144, 150, 156 

89, 99 

12, 52, 69, 92, 93, 96, 
111, 118, 152 

20, 70, 121 

101, 109, 147 


101, 109, 147 
67, 112, 151 
19, 40, 124 
3, 26, 62 

50 


57, 90, 114 

21, 73, 156 

126, 133 

77, 86, 104 

75, 128, 142 

7, 36, 53, 94, 105, 


111, 118 


154 / Journal of Marketing, November 2008 


Srivastava, Rajendra K. 


Steenkamp, Jan-Benedict E.M. 


Tellis, Gerard J. 
Thompson, Scott A. 
Totzek, Dirk 

Troy, Lisa C. 

Tse, David K. 


Van Doorn, Jenny 
Venkatesan, Rajkumar 
Verbeke, Willem J. 
Verhoef, Peter C. 


Villanueva, Julian 
Vogel, Verena 

Voss, Glenn B. 
Voss, Zannie Giraud 


Wang, Fang 
Wangenheim, Florian v. 
Weiss, Allen 

Wiesel, Thorsten 
WiibLen, Markus 


Xu, Jun 
Yalgon, Atakan 


Ye, Jun 
Yli-Renko, Helena 


Zhang, Xiao-Ping (Steven) 


Zinkhan, George M. 


9, 78, 145 
12, 69, 80, 96, 131, 
144 


60, 143 
7, 36, 105 
39, 74, 141 
89, 99 
61,71, 116 


15, 41, 130 
19, 40, 124 


. 41, 108, 130, 


, 139 
117 


, 159 
, 16 
3, 152 
, 139 
, 76 


43, 55 
, 128, 142 
, 85, 102 


19, 159 


us 
91, 125 
27, 42, 48 
ie 59, 66, 149 132 bare 
25,35, 017 46, 72 
25, 35 
81, 84 
2 81, 84 
te 3.7 
47,4 
52,9 
46,7 
47,4 
57, 90, 114 
5 
153 37 
< 
8, 33, 45 38 
28, 51, 119 
56, 103, 148 28 
at 
92 
¢ 


